
Attractions
Component Factor 
Yes, part of Non-Retail Offer Priority (view) 

Ranking 

Attractions Rank Score Descriptor 

Influence 53rd out of 237 4.10 out of 5 Highly Influential 

Control 10th out of 237 3.76 out of 4 Controllable 

Priority 7th out of 237 15.41 Very high priority 

Description/Definition 
Attractions in the context of the high street refer to anything that brings people into the 
centre that is not part of a fixed retail offer. Such attractions include entertainment and 
leisure activities, culture and art, seasonal events (such as Christmas markets), etc.  

Why does it matter? (Influence) 
High street attractions can act as an important differential in the overall town centre offer, 
and encourage longer dwell times, as well as the possibility of linked trips. The bigger the 
critical mass of such attractions, the more diverse the centre offer is, which is an underlying 
component of a healthy High Street (Ravenscroft, 2000). Apart from those relating to 
lifestyle (such as museums, art galleries, clubs, bars, etc.), attractions can also be related to 
convenience (such as proximity to services and other non-retail facilities), and encourage 
visitation and patronage (Tallon and Bromley, 2004).   

What can you do about it? (Control) 
Place managers should look at the main attractions a centre has to offer, and the strength of 
each of these should be assessed as part of the repositioning and reinventing processes.  
Looking at what is on offer in neighbouring towns, and in similar towns and cities elsewhere, 
will help identify whether the balance is right or what developments are required, so that a 
healthy and vibrant centre can be created.  

See also 
Diversity, Non-retail offer, Entertainment 
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