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UK Footfall Data
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Footfall Data: Overall
• Footfall in the UK has been falling since the end of February 2020.
Footfall on the 22nd February 2021 was down 63.3% compared to the
same figure last year, and down 3.3% compared to the same figure
last week.
• This time last year COVID-19 was not yet widespread in the UK and
we had not entered the first lockdown and so footfall was at normal
February levels.
• The overall trend this lockdown is that footfall is slowly gradually
going up. We saw this in previous lockdowns, a certain amount of
lockdown fatigue which means, the longer the lockdown lasts, the
more people venture out.
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Footfall Data: Signature Types – 22nd February
Holiday towns
Are busy in the summer and quiet in the winter. They focus on offering a good experience to visitors during the summer peak,
rather than on their local catchment. They are attractive to tourists but have a relatively weak comparison offer. Footfall was
down 45.8% compared to the same figure last year, and down 13.2% compared to the same figure last week.
Speciality towns
Get busier after Easter, with the largest peak in footfall occurring in the summer, followed by a smaller peak before Christmas.
Anchor(s) are not retail-based, offering something unique and special (e.g. heritage and culture). They attract visitors but serve
local population. Footfall was down 61.4% compared to the same figure last year, and down 8.6% compared to the same
figure last week.
Multifunctional towns
Have a relatively flat footfall throughout the year with no noticeable peaks. The retail offer, opening times, events, services
and other uses are focussed on the local community. They have convenience anchors, work, public transport, shopping,
markets etc. They organise themselves to be reliable, community hubs. Footfall was down 61.0% compared to the same figure
last year, and down 2.9% compared to the same figure last week.
Comparison towns
Have a noticeable peak in footfall in the lead-up to Christmas. They have a wide range of retail choice, leisure, food and
beverage, strong retail anchor(s), and presence of international brands. People travel a considerable distance to visit and they
serve a wide catchment area. Footfall was down 70.6% compared to the same figure last year, but up 4.1% compared to the
same figure last week.

Footfall Data: Signature Types
• As seen in the graph, comparison towns experienced a rise in
footfall on the 22nd of February, +4.1% compared to same figures last
week. However, comparison towns also had the greatest year on
year decline in footfall at -70.6% compared to the same figures last
year.
• Holiday towns experienced the biggest decline in footfall on the 22nd
of February at -13.2% compared to same figures last week. However,
holiday towns had the lowest year on year decline in footfall at
-45.8% compared to the same figures last year. This is most likely
due to these towns being heavily weather dependent.
• Holiday towns have fared relatively well in their footfall recovery, during
periods that restrictions have been eased, as seen in the graph.

Business and Retail
Sales Impacts of
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Business Impacts of COVID-19
• Trading Status: Overall, 72.5% of businesses surveyed reported that they
are currently trading, whilst 2.6% reported they have permanently ceased
trading. As the UK is currently in lockdown, 24.9% of surveyed businesses
reported they have temporarily closed or paused trading.
• Turnover: Of businesses who are continuing to trade, 46.2% reported a
decrease in turnover compared to what is normally expected for this time
of year, whilst 6.1% reported that turnover had increased. 38.4% reported
their turnover has stayed the same.
• Workforce: Of surveyed businesses who have not permanently stopped
trading, 18.3% reported having staff on partial or furlough leave, whilst
43.7% of businesses’ staff are in fact working in their normal place of
work. 34.8% are working remotely instead of their normal place of work.
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Businesses continuing to trade
• As seen in the previous slide, the ‘Accommodation and Food Service
Activities’ had the lowest percentage of businesses currently
trading, at 35.4%.
• The ‘Arts, Entertainment and Recreation’ sector followed with
56.3% of businesses continuing to trade.
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Turnover decreased
• The ‘Arts, Entertainment and Recreation’ sector continues to see
the greatest financial impact of the pandemic, and this survey
period, 79.2% of businesses currently trading reported their turnover
has decreased.
• The ‘Accommodation and Food Service Activities’ follow closely,
with 68.9% of businesses currently trading in this sector reporting a
lower turnover this survey period, naturally due to lockdown
restrictions.

Turnover decreased
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Turnover decreased
• Increase in percentage (%) means less businesses in the sector are
reporting a decrease in turnover.
• Businesses in several sectors are reporting a decrease in turnover
compared to previous survey period. However, ‘Water supply; sewerage
waste management and remediation activities’ reported the greatest
change (+16.9%), where less businesses in this sector reported a
decreased turnover compared to previous survey period.
• ‘Real Estate Activities’ reported the greatest negative change, -3.4%,
compared to previous survey period. This means more businesses in this
sector has seen reduced turnover which could be the impact of
commercial tenants not able to meet their rental commitments.
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Proportion furloughed
• The ‘Arts, Entertainment and Recreation’ sector had the largest
proportion of the workforce furloughed at 58.8% closely followed by
the ‘Accommodation and Food Service Activities’ sector at 50.8%.
• ‘Professional scientific and technical activities’ had the smallest
proportion of the workforce furloughed at only 3.8%, closely
followed by the ‘Construction’ sector at 3.9%.
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Proportion furloughed
• The ‘Accommodation and Food Service Activities’ sector saw the
greatest increase in proportion of workforce furloughed at +3.5%
compared to previous survey period.
• On the contrary, the ‘Other service activities’ have less staff
furloughed compared to the previous survey period, with a decrease
of 7.6%.

Retail Sales Impact of COVID-19

-8.2%

Update Released: 19th February
Source : ONS page 3.

Retail Sales Impact of COVID-19
• In January 2021, retail sales volumes fell by 8.2% compared to
December 2020. This is perhaps not so surprising as retail sales peak
at Christmas. However, volumes were 5.5% lower when compared
with February's pre-lockdown level.
• The impact of lockdown restrictions on the retail sector was
therefore less significant than in April 2020 during the first full month
of retail restrictions as sales then fell by 22.2% when compared with
levels before the pandemic.
Update Released: 19th February
Source : ONS

Online Retail Sales Impacts of COVID-19
36.3%

Update Released: 19th February
Source : ONS

Online Retail Sales Impact of COVID-19
• Despite overall retail sales volumes declining, online sales
experienced the highest proportion on record in January 2021 at
36.3% of total retail sales. This is an increase of 5% from December
2020 (31.3%).

Update Released: 19th February
Source : ONS

High Streets Task
Force Social Media
Data

Maybe*

SUMMARY OF HIGH STREET SOCIAL MEDIA
SENTIMENT DATA 2021

This data is compiled by Maybe* based on the social media data
taken from the 3,527,930 locations found on Google Maps that
we then append the social media activity on twitter, facebook
and instagram too on a daily basis..
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Across the UK we still see an average of 28% of
businesses active on social media on a daily basis
Whilst there is an slight
increase in the number
of businesses with a
social media account
we continue to see big
dips in posting activity
by businesses at the
weekend.
On average only 28% of
businesses are active on
social media on a daily
basis.
WWW.MAYBETECH.COM © MAYBE* SOLUTIONS LTD 2021
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Sector Breakdown

Good to see a
spike in
engagement across
all cities in around
the news of the
potential of
Lockdown lifting this also coincided
with Valentines.

WWW.MAYBETECH.COM © MAYBE* SOLUTIONS LTD 2021
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Sentiment Analysis

It’s noticeable that across the
board that all cities have had a
big spike in positive sentiment
over the last 7 days.
Worth mentioning that
Northampton are consistently
most positive and they are also
the only place in this set of
cities that has a consistent
place campaign. See next slide

WWW.MAYBETECH.COM © MAYBE* SOLUTIONS LTD 2021

31

Word clouds for each City.
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Word clouds for each City.
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If you would like to find out
more about the High Streets
Task Force, please visit
https://www.highstreetstaskforce.org.uk/

