
Networking
Component Factor 
Yes, part of Networks and Partnerships (view) 

Ranking 

Networking 
Rank Score Descriptor 

Influence 112th out of 237 3.75 out of 5 Influential 

Control 5th out of 237 3.81 out of 4 Controllable 

Priority 22nd out of 237 14.28 Very high priority 

Description/Definition 
Networking refers to the interaction between High Street stakeholders in terms of 
assistance and support. This includes both informal and formal partnerships in the centre 
that helps stakeholders and positively influences both them and the high street in a broader 
sense. 

Why does it matter? (Influence) 
Networking is crucial for the restructuring element of high street development and 
governance that can help place activation. Strategic networking can influence how 
stakeholders fare in changing environments, can nurture sustainable development of places, 
and can build capacity for transformation (Parker et al., 2017). Better networking can lead 
to increased civic activity on the part of place stakeholders at the local level (Mossberger 
and Stoker, 2001).  

What can you do about it? (Control) 
In order to breed more networking on the high street, initiatives such as Business 
Improvement Districts can be encouraged if the area is suitable for this approach. This is 
one way of bringing the local community in on decision-making processes which in itself can 
be an effective form of place management that tackles the complexities of the high street 
(De Magalhães, 2012).  

See also 
Networks and Partnerships; Community Leadership 
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